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Project receiver: Ing. Jozefina Simová, Ph.D., Faculty of Economics, TU of Liberec, Czech Republic

Project partner: Assist. Prof. Mag. Dr. Renate Buber, Institute for Retailing and Marketing, Vienna University of Economics and Business Administration, Austria

Project duration: October 2007 – March 2008

The purpose of the project was to establish the contact between the participants of the project and their colleagues. The project represented the first contact and attempt for cooperation between the Technical University (TU) of Liberec, Faculty of Economics (Department of Marketing) and the Vienna University of Economics and Business Adminstration Vienna (WU Wien), Institute of Retailing and Marketing. 

The funding provided by the project was used to support two visits: the visit of the Czech partner at the WU Wien and the visit of the Austrian partner at the TU of Liberec. 

Jozefina Simova visited the Institute of Retailing and Marketing at the Vienna University of Economics and Business Administration on 12-15 November 2007. During the visit she met staff members of the Institute, visited the library and the lecture of the head of the Institute, Univ. Prof. Dr. Peter Schnedlitz. On 14 November 2007 she gave lecture “Customer Relationship Management (CRM) and Customer Value”. She has got acquainted with the system and subjects of marketing education at the WU Wien and discussed the possibilities of the future co-operation. 

The second visit of the Austrian partner Renate Buber to the TU Liberec took place on 26-27 March 2008. As it was not possible to organise the visit of Renate Buber to the University of Liberec as planned before the end of the project (29 February 2008), the project was prolonged till the end of March 2008. The reasons behind were difficulties to schedule the project duration, teaching activities of the project partners with the teaching schedule of the summer semester at the University of Liberec beginning on 18 February 2008. Renate Buber gave lecture on “Qualitative Methodology in Marketing Research”. In her lecture, she introduced the research process and methods of the qualitative marketing research. She also met the dean of the Faculty of Economics Doc. Dr. Ing. Olga Hasprová, the deputy dean for international affairs Doc. Dr. Ing. Jan Skrbek, and the deputy dean for research activities Doc. Ing. Miroslav Žižka, Ph.D.. The topics of the discussions were co-operation in the doctoral studies (preparation of the RETnet – PhD Network Retailing and Marketing project), and students and academic staff exchange as a part of the Socrates Erasmus Programme. These topics brought the need for further discussions and meetings.

Liberec, 4 April 2008 



Ing. Jozefina Simova, Ph.D.

